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TOP SOURCES OF HEALTH INFORMATION
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Online forums

Bloggers/vloggers

Other Media e.g. Newspapers, Radio, TV

Alternative health professionals

Websites

Magazines

Close Friends

Specialist/Consultant

Health Websites

Family Members

Other Health Prof (Nurse, Dietitian)

Dr Google

Pharmacist

Family Doctor

Who or where do you look to for general health advice & information?



52% Believe a lot of 

media coverage 

fuels myths and 

information 

about cancer

51% Are absolutely 

terrified of cancer 

and other major 

diseases

92% Say they want 

the facts about 

cancer and its 

treatment, not 

the fads
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GPs are the most trusted source of medical information 

BUT FOR MEDIA COVERAGE OF HEALTH, 
WHO DO CONSUMERS TURN TO?
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Talkback

Internet bloggers

Other

Facebook health forums/groups

Radio programmes

Newspapers

“Dr Google”

Television programmes

Magazines

Specialist New Zealand health websites
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WE’RE NOT STUPID, STUPID

37% Say they don’t trust the majority 

of health information they read 

online

51% Have a neutral view about the 

trustworthiness of online 

information

Trust in information online decreases in those aged 60-plus.
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BUT

70%
Will search worrying symptoms online before 

their GP appointment

60%
Never or only sometimes discuss what they 

found out online with their doctor

47%
Say they’ve worried themselves sick after 

reading about their health condition online
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$3.88

$5.36

12 months ending Jun 18 12 months ending Jun 19

ADVERTISING SPEND - MEDICAL HEALTH CARE 
RATE-CARD VALUE IN $MILLIONS

NIELSEN ADVERTISING INFORMATION SERVICES RATE CARD EXPENDITURE FAMILY GP, SPECIALISTS, AFTERHOURS CLINICS AND OTHER MEDICAL CARE CENTRES. EXCLUDES DENTAL AND AUDIOLOGY
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+38%

SOME ARE CONTROLLING THEIR OWN NARRATIVE





BRINGING IT ALL TOGETHER

1. NZ media is getting more help to report science 

responsibly and in local mainstream media, is 

doing the job well.

2. The public aren’t stupid – most of them know 

the difference between reputable journalism and 

clickbait.

3. Health websites are a popular source of 

information – GPs can use that to their 

advantage.

4. Patients will already know a lot about what they 

think they’ve got – but is it accurate?

5. No matter what the evidence behind you, you’ll 

never convince the disbelievers



KITTENS CURE CANCER! Purrrfect results in 

clinical trials.

GPs URGE CAUTION.

Fake News

@fakenews


